Language of Day to Day
Economics




Day-tO-day activities
Adaptation in motives over time

Relationship between simple acts and broader social
changes



Commodification

O

e When economic value is assigned to something not
previously considered as salable.

» Examples:
o Advertising commodifies information about products
o Copyright commodifies communicative content
o Cadillacs, Guccli bags, Rolex watches commodify status

o How do we commodify news on the web? How do we package
It so it can be sold?

o How can | package my expertise so it can be sold?

» Our economic story is the story of inventing ways to
commodify




Habermas’ Two Worlds

» Lifeworld

o World of human interaction

o World of “subject”: things meaningful w/i complex of
relationships with other people

» Technical World

o World of tool manipulation; “how to”

o World of “objects”: things meaningful as we dominate and control
them

» Jurgen Habermas:
o In modernity the technical world has colonized our lifeworld.




* Americans have changed how we do our day-to-day
life to 1solate ourselves more

Achieved by expanding technical world
Shopping is a primary way

Language of shopping today is a language which separates us
from others rather than integrating with them into community

» Shopping today features scripts
» Trip to Supermarket



Barter Economy
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Craft Economy

O

» Over time, expertise is commodified
» Goods In specialties

» Language of craft
o Communication based narrowly on craft
o Discourse of exchange: Offer of craft
o Discourse of product: language of quality
o Product an extension of the Craftsman
o Now cash economy; but quality not P was key
o Advertising grows “l have available in my shop .. .”




Advertisement in Virginia Gazette, 1767
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The undersigned, in making their acknowlgdgements for the
liberal patronage they have received, and in expression of their
gratification at the encomiums their instruments have received
from the discriminating public, take plea:asure In announcing
that in addition to their usual supply of from 6 to 7 octave
square PIANOS, they have commenced the manufacture of
GRAND PIANOS. In accordance with the suggestion of
eminent Professors and amateur musicians, who have felt the
necessity of having an establishment whfere they can have a
GRAND PIANO made by good and efficient workmen under
their own supervision, and in whom they have confidence; we
have finished the first instrument of the kind, which has been
used at Mr. Knoop’s Concert in Baltimore and Washington . . .
possesses advantages which gives it the preference with the
eminent musicians of this country and Europe. . ..




» Craftsmen give way to factories; shopping becomes
retail

» Communities of merchants and professionals bought
from each other

» Language of IBC

Rich with a general community discourse

Language of family; a public space
Discourse of Exchange: description based in narrative of use
Assurance of quality was community relationship
Advertising: branding emerges



Arrival of Brands in IBC
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LAMMER'S

Newly Redecorated

Grocery Store

Wednesday and Thursday

JULY 2 & 3

OpenSaomto9p. m.

Over $100 Worth of Groceries
To Be Given Away

GIFTS FOR EVERYONE

BASKET OF GROCERIES GIVEN AWAY
EVERY HOUR!

COFFEE AND DOUGNUTS
FOPF AND COOKIES
SERVED WEDNESDAY & THURSDAY
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http://lammersfoodfest.com/index.php?page=history�

» Large stores featuring broad range of products and
brands

o Competition based on P

» Language of super market retailing
Minimal circle of communication focused on transaction

Discourse of exchange: fast bonding

No relationship with merchant
Discourse of product: brand name & features
Quality reduced to warranty & guarantee
Advertising features brand and P



Supermarket Advertising
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http://giantfood.shoplocal.com/giantfood/Default.aspx?action=browsepageflash&storeid=2600598&rapid=765504&pagenumber=1&prvid=GiantFood-091016&promotioncode=GiantFood-091016�
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» Today we order on line
» What is the language of
Internet shopping?
Communication is about?
Decision points (info)?
Advertising?

Buying Kindle

amazZon.come®



http://www.amazon.com/Kindle-Wireless-Reading-Display-Generation/dp/B0015T963C/ref=amb_link_284689822_2?pf_rd_m=ATVPDKIKX0DER&pf_rd_s=center-1&pf_rd_r=0ZWQASSCQ9ZGK38MFQ2H&pf_rd_t=101&pf_rd_p=1253201642&pf_rd_i=507846�
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Shopping out of lifeworld into technical
Economy of consumption r/t production
Our discourse of shopping narrow & sterile

Against It: signs of our nostalgia for lifeworld
economics



What have we just done? How did we
analysis I\/IotiV@for Shopping

» Focus is on the language of shopping

1. What is the talk about as the transaction evolves?
Supplemented with advertising

2. Isolate vocabulary & texture of comm & lang
o Don’t look thru the language as if it were not there!

» Focus on how transaction performed

. How is prdt described? Is it described? Is prdt the focus?

2. What are the decision pts? How is prdt evaluated? Other
focus?

3. Conceptualize justification/motive for selection
o Texture of action using language in performance
o Variety of ways things get done with words




Analysis of Motives for Shopping

O

» Look also, h/e, for how comty getting done
Mvmt fr lots of comty getting done to very little

In barter & craft, prdt is a contribution to comty; talk abt prdt
celebrates that contribution

In IBC, interaction is the service provided, link to the IBC
In super-mkt and internet, little comty; technical information
Use historical screen to see chgs in motive

» Using new mode of analysis: lifeworld and technical
world
“Shopping has become a technical skill”




Analysis of Motives for Shopping

O

» What is the “stuff” you analyze?
Communication, language, action

» How you analyze it is key

Meaning (Comm & lang) is not referential; comm & lang
enacts shopping
Focus is on comty, not individual

Motivation symbolic: Motivation evolved; comm & lang
evolved

In comm & lang, shopping is per-formed
* You need to master the “how” as well as the “what”
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